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Course Outline :

e ﬂaq‘wﬁ‘miagﬁa Brand Awareness quﬂ New Normal (Introduction)

e Brand fulthvinegsia: gsfviesls iilelas (Brand Purpose)

o hanuidngnAn ngudmaneuasyiidilddiuds (Target Customers and Stakeholders)
*  MIMUUARILUUIVBILUTUA (Brand Positioning)

o  msadeasIAluANFIIRINgIRRgUTNlea19A21INE (Brand Differentiation)

* Brand Personality NM308NLUUUAGNLUTUAUTZANANS 9 (WFaudiaE19)

e Msas9ORaNEalNDLUTUA (Brand Identity)

o nsafeAMueulRULUILS (Brand Trust)
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