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Outcome :
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o tNN1sRAIANRDINITAMLYINBEA LA | | o el lannumnelaznannislunisvin Digital Marketing

o FUIBNOUNISUAZINNTDIINY SMES o ialiuuImalunisly Data Analytic lunmsanauruazUsuUse
o vaulasuduenInenu Digital Marketing nagn Digital Marketing
o Unlnseitdeyandesnisidilans o ialiidroususeuiiuimamainlyaiuseivg (A1) unldlu

Uszgnaldlunisnana A3V Marketing
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Learning Method: DIANT
* 60% Lecture o ielidlanszurumsvesnisinaineeuled luspsies SEO
e 40% Workshop Way SEM

Course Outline :

o

uwsn
Essentials of Digital Marketing and Data Analytics
o A N304 Digital Marketing Tuga Al
o NIBUAINAALULNNBY Growth Mindset fiun13911 Digital Marketing
o wwiltuuaznisildsuuUasues Digital Marketing
o HANIZNUUDI Al ABN1TRAIAAIVIA
o Nagws Digital Marketing MifiuszAnSnw

o Data Driven Iusm Digital Marketing

o Customer Journey & Customer Experience ﬁﬁﬁﬁiylu&m Digital Marketing LﬁaLﬁmgﬁugﬂﬁﬂﬁaéNk

o M19219UKY Digital Campaign: M3fimuaingUszasdvesiaulsy, uumean1sliteyaiisdnain Data
Analytics Lﬁavﬁﬂﬂwqaﬂiiu@ﬁiﬂﬂ, nsasaiemee A-Storytelling-Visual Content LaZANSIIUAY
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e Digital Marketing Tools & Techniques

o Social Media Marketing tag Social Listening: naqm‘mseﬁ”wqLﬁamﬁm%’mmamwammiu wazn1sle
wiesile Social Listening iiefinnuuasiasiey sentiment

o M29819M151% Digital Marketing Tools
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Al in Marketing a2 Generative Al Marketing Strategy
o Al uagmsUssgnaldlunisnain
o Usunnuazadadlo Al Aldlunsnan
o nidAnwINslY Al Tulaugynsnana
e Generative Al Marketing Strategy Canvas
e Workshop: @519 Generative Al Marketing Strategy Canvas
o MyiANAUATNTUTUUTIALLUGY Al-driven
o KPIs dmsunauilgy Al
o MIUSuUTIUsEanSa MY Machine Learning
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